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Millennials as the second-largest generation in the US differ from other generations by showing
more financial struggles and problematic financial behaviors (Mottola, 2014). Although studies found that
positive influences of financial socialization on financial attitude and behavior (Gudmunson, Ray, & Xiao,
2016; Kim & Chatterjee, 2013; Fan & Chatterjee, 2019; Shim, Serido, Bosch, & Tang, 2013), having
merely financial socialization and education may be not adequate for the Millennials to demonstrate
healthy financial behaviors (Friedline & West, 2016). Therefore, it is crucial to study how socialization can
benefit Millennials’ financial capability, behavior, and well-being.

This study proposed a comprehensive framework that describes how financial socialization is
linked to the financial well-being and subjective well-being of Millennials. The data obtained from the
National Financial Well-Being Survey were analyzed to test the hypothesized associations. The results
showed that there were positive direct and indirect influences of early financial socialization on financial
well-being and subjective well-being during the emerging and middle life stages of Millennials.

This study contributed to the literature by establishing a conceptual framework to examine the
relationship between financial socialization and the subjective well-being of Millennials. The interplay
among financial socialization, financial knowledge and behavior, and financial well-being and subjective
well-being were significantly confirmed in this study.
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