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This study examined the association between communication among parents and youth about savings and
investments, with specific emphasis on the impact of parents’ marital status on communication. Prior research
looked at the association between the levels of parents’ discussion with their children regarding money and
children’s financial knowledge levels (Mandell, 2001) and the association between family structure and parent-child
communication on consumer issues and youth participation in consumer tasks and decision-making (Lachance,
Legault, & Bujold, 2000). Research based on consumer socialization theory suggests a correlation between parentchild communication and the parents’ marital status (Flurry, 2007; Lachance et al., 2000).
The data for this study were 133 youth-parent pairs from Georgia. Age of the youth ranged between 14 and
19. Youth and their parents completed a separate survey measuring parent-youth communication about savings and
investments, financial knowledge, and behavior. The main explanatory variables of the Ordinary Least Squares
(OLS) models were marital status of parents and parents’ self-efficacy and financial knowledge score. Separate
models were assessed for general communication and communication about savings and investments. The response
variable was the communication gap score, calculated by taking the absolute value of the differences between the
answers from the parent and the youth on similar survey items and summing them. The higher the score, the greater
the communication gap was between the parent and the youth.
The parent-youth general communication gap was greater in non-married parent families than marriedparents’ families. The gap in parent-youth communication about savings and investments did not vary between
married-couple and single-parent households. No association existed between parents’ self efficacy and
communication or parents’ financial knowledge and communication. Further research is needed to explore financial
issues and parents’ marital status and whether it makes a difference in children’s financial knowledge and behaviors.
References
Flurry, L.A. (2007). Children’s influence in family decision-making: Examining the impact of the changing
American family. Journal of Business Research, 60, 322-330.
Lachance, M.J., Lagault, F., & Bujold, N. (2000). Family structure, parent-child communication, and adolescent
participation in family consumer tasks and decisions. Family and Consumer Sciences Research Journal,
29(2), 125-152.
Mandell, L. (2001). Improving financial literacy: What schools and parents can and cannot do. Washington, DC:
Jump$tart Coalitions for Personal Financial Literacy.

1

This study was supported by the Take Charge America Institute for Consumer Financial Education and Research at
the University of Arizona and by the USDA through the Georgia Agricultural Experiment Station.
2
Associate Professor, Department of Housing & Consumer Economics, University of Georgia, Athens, Georgia
30602-2622. Phone: (706) 542-4865, fax: (706) 542-4397, e-mail: tmauldin@fcs.uga.edu.
3
Research Professional, Department of Housing & Consumer Economics, University of Georgia, Athens, Georgia
30602-2622. Phone: (706) 542-4758, fax (7060) 583-0313, e-mail: ymimura@fcs.uga.edu
4
Doctoral Student, Department of Housing & Consumer Economics, University of Georgia, Athens, Georgia
30602-2622. Fax: (706) 542-4397, e-mail: mjktex@uga.edu
5
Associate Professor and Extension Financial Management Specialist, University of Georgia, Hoke Smith Annex,
Athens, Georgia 30602-4356. Phone: (706) 542-4865, fax: (706)542-1799, e-mail: jkoonce@fcs.uga.edu
6
Extension Consumer Economics Specialist, University of Georgia, Hoke Smith Annex, Athens, Georgia 306024356. Phone: (706) 583-0054, fax: (706) 542-1799. email: mrupured@fcs.uga.edu

171

